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MESSENGER (formerly Mini-Storage Messenger)

DIGITAL MEDIA PLANNER

2024 

Published since 1979, Messenger has become the most respected 
international business magazine of the self-storage industry, 
delivering timely, relevant, informative content that enables 
owner-operators to improve their businesses. And through its 
September 2023 redesign, Messenger now offers subscribers a 
cutting-edge reading experience! 

Available in print and a scrolling digital format, the 128-page, 
modernized magazine covers a wide variety of self-storage-related 
topics that are separated into four industry-focused sections: 
operations, data, development, and investment. Each issue of 
Messenger also features regular columns that our readers enjoy, such 
as “Storage Stats,” “Who’s Who in Self-Storage,” “Women in Self-
Storage,” “Chief Executive Opinion,” “Groundbreaking Development,” 
and “The Last Word.” 
 
A one-year subscription to Messenger consists of 12 issues, including 
annual editions of the industry’s highly anticipated Buyer’s Guide, 
Top Operators, Manager of the Year, and Facility of the Year volumes.

Circulation	
Digital Preview edition 
sent to 28,000 per month

Frequency	
Twelve issues per year,  
including annual Buyer’s 
Guide 

Target Audience	
Self-storage owners and other professionals 
interested in developing, operating, or investing  
in self-storage facilities

Bonus Circulation
Distributed at industry association meetings and  
trade shows and through advertiser merchandising 
and samples to industry newcomers

Print Subscriptions	
$59.95 per year

Digital Subscriptions	
$21.95 per year

Combo Subscription: 	
$69.95 per year

Single Copy Price: $7.95 

MESSENGER
(Print and responsive digital editions)

Premium Positions	 1x	 3x	 6x*	 12x*
Inside Front Cover	 $4350	 $3828	 $3515*	 $2840*
Page One	 $4350	 $3828	 $3515*	 $2840*
Across from TOC, CEO, PUB Note	 $4085	 $3595	 $3320*	 $2685*
Inside Back Cover	 $4350	 $3828	 $3515*	 $2840*
Back Cover 	 $5025	 $4422	 $4014*	 $3234*

Standard Positions	 1x	 3x	 6x*	 12x*
2 - Page Spread	 $7050	 $6204	 $5511*	 $4416*
Full Page	 $3825	 $3360	 $3127*	 $2534*
2/3 Page Vertical	 $2950	 $2596	 $2480*	 $2022*
Half Page Horizontal	 $2750	 $2420	 $2332*	 $1905*
1/3 Page 	 $2275	 $2002	 $1981*	 $1628*

VERTIQUL Enhancements:  $500 / issue         * Includes Enhancement
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Self-Storage Almanac

The Self-Storage Industry’s Leading 
Source for Trends, Analysis, and Data!

The 2023 Self-Storage Almanac features the most up-to-
date data, trends, and analysis self-storage owners, 
operators, investors, developers, and appraisers.

NEW in 2023: RV and boat storage data, trends, and 
analysis added. 

Included: Occupancy rates, market supply and demand, 
property valuation, capitalization rates, financing, facility 
data by state, top operators, market share, economics 
and demographic trends impacting self-storage, customer 
analysis, business customer data, rental rates and duration, 
payment methods, features desired by customers, effective 
marketing methods, security trends, and much more.

PLEASE NOTE: The digital edition of the Almanac is readable 
online only. It cannot be printed or downloaded as a PDF.

For advertising inquiries click here. 

Frequency: ANNUAL

Publication: December 2023

Target Audience	
U.S. self-storage facility managers, 
owners, managing partners, 
investors, developers, and property 
management executives

Digital Only 	
$174.95

Print Only 	
$199.95

Print + Digital 	
$254.95
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Industry Numbers  •  Section 1

numbers for 2018, 2019, and 2020 due to the fact 
that the former method of calculating size was 
based on using an industry average rather than 
the actual square footage.

Once again in 2021, the state with the most 
facilities is Texas with 5,361 facilities, represent-
ing an increase of 127 facilities. This steady 
growth continues after an increase of 108 facili-
ties reported last year. While Rhode Island added 
five facilities since last year’s data was reported, 
Hawaii only added two new stores, making it the 
state with the fewest facilities.

The national average rentable square footage 
per person increased to 6.2, slightly higher than 
last year and very much in line with the steady in-
crease we saw between 2019 and 2020. This is no 
surprise given the new facilities that have come 
on line in the past year. More information about 
this can be found in Section 3.

Market conditions for 2021 are discussed at 
length in Section 13 with extensive data on the 
top 100 CBS (Core Based Statistical Areas).

It is extremely important to realize that the 
2022 Self-Storage Almanac should be used as a 
benchmark for your research, along with other 
educational publications from MiniCo, such as 
the Development Handbook and the RV & Boat 
Development Handbook.    

Remember: The need for comprehensive, 
market-specific research and ample due dili-
gence is vital to the success of an investment in 
the self-storage industry. As such, it is essential to 
retain an unbiased, third party to conduct exten-
sive feasibility studies before making any costly 
investments.

Whether you are developing a self-storage 
facility for the first time, expanding an exist-
ing facility, or looking to grow your self-storage 
portfolio, it is our hope that this publication will 
provide you with valuable information and data 
to help you make educated decisions in your en-
deavors.  

 Table 1.3 – Facility Data by State
 Facility  Square SF per 
State    Count*  Population  Footage Capita
Alaska  118   755,517   3,907,318   5.17 
Alabama  1,162   5,002,985   36,306,577   7.26 
Arkansas  775   3,086,841   24,935,520   8.08 
Arizona  1,013   7,234,773   50,675,191   7.00 
California  3,783   39,813,541   234,085,222   5.88 
Colorado  996   5,793,770   43,291,483   7.47 
Connecticut  359   3,632,883   14,100,117   3.88 
District of Columbia  27   702,321   1,810,199   2.58 
Delaware  124   999,941   5,134,310   5.13 
Florida  2,961   21,239,528   152,178,429   7.16 
Georgia  1,731   10,655,025   71,305,708   6.69 
Hawaii  92   1,449,919   4,533,176   3.13 
Iowa  614   3,236,212   16,247,287   5.02 
Idaho  482   1,806,180   20,612,000   11.41 
Illinois  1,703   12,915,181   63,297,616   4.90 
Indiana  1,273   6,788,130   41,633,356   6.13 
Kansas  620   2,966,501   17,824,907   6.01 
Kentucky  736   4,582,010   23,208,760   5.07 
Louisiana  1,008   4,812,773   35,870,475   7.45 
Massachusetts  601   6,958,093   25,522,917   3.67 
Maryland  553   6,120,651   28,311,739   4.63 
Maine  246   1,381,874   5,225,757   3.78 
Michigan  1,493   10,097,897   50,161,475   4.97 
Minnesota  834   5,715,341   28,075,217   4.91 
Missouri  1,287   6,255,541   37,422,264   5.98 
Mississippi  640   3,053,165   18,732,716   6.14 
Montana  412   1,083,719   11,712,844   10.81 
North Carolina  1,965   10,609,155   69,803,778   6.58 
North Dakota  180   788,958   5,073,714   6.43 
Nebraska  385   1,970,921   12,801,823   6.50 
New Hampshire  308   1,386,718   9,807,908   7.07 
New Jersey  654   9,127,159   38,962,555   4.27 
New Mexico  499   2,159,832   16,089,678   7.45 
Nevada  500   3,088,888   28,981,106   9.38 
New York  1,597   19,973,551   59,378,852   2.97 
Ohio  1,911   11,805,053   61,992,541   5.25 
Oklahoma  1,013   4,031,901   35,052,014   8.69 
Oregon  865   4,246,351   33,543,791   7.90 
Pennsylvania  1,735   13,012,438   51,728,784   3.98 
Rhode Island  95   1,071,101   4,241,617   3.96 
South Carolina  1,017   5,195,563   35,923,455   6.91 
South Dakota  246   899,158   6,702,984   7.45 
Tennessee  1,434   6,885,931   46,406,392   6.74 
Texas  5,361   29,443,411   244,578,886   8.31 
Utah  639   3,257,899   30,161,147   9.26 
Virginia  1,058   8,632,203   51,415,764   5.96 
Vermont  159   647,575   2,903,145   4.48 
Washington  1,362   7,608,571   55,329,703   7.27 
Wisconsin  1,335   5,881,444   39,296,941   6.68 
West Virginia  365   1,895,632   6,574,410   3.47 
Wyoming  197   601,166   5,262,296   8.75 
TOTAL  50,523   332,360,891   2,018,135,864   316.03  

* Based on 2Q 2021 Reporting                                                                         Source: Radius+ and NKF

It is extremely important to  
realize that the 2022 Self-Storage 

Almanac should be used as a 
benchmark for your research ...

192022 Self-Storage Almanac

Industry Ownership  •  Section 2

While the self-storage industry continues to 
consolidate, there are still three very distinct 
categories of ownership: 

1. Public companies

2. Top 100 operators as reported by  
 Mini-Storage Messenger (minus the REITs)

3. Owners of the remaining facilities

There are six public companies in the self-storage 
industry. Five of those companies are REITs (Real Estate 
Investment Trusts): Public Storage, Extra Space, Cube 
Smart, Life Storge, and National Storage Affiliates Trust. 
The sixth company, U-Haul International, is a public 
company; however, they are not a REIT. These compa-
nies make up the top six self-storage companies.

The second ownership group is made up of the 
remaining 96 companies that comprise the remain-
ing top operators as reported annually by Mini-Storage  

Messenger (MSM). This list is published in the November 
issue of MSM every year and included in the Almanac on 
pages 20 and 21. These are the larger, regional opera-
tors that may own facilities across several states.

The remaining ownership segment is the small op-
erators, often called the mom-and-pop owners. Some 
may hire a manager or may manage their facilities on 
their own rather than hire a full-time manager.  More-
over, these operators typically own one or two sites.

Looking at the breakdown of these three ownership 
groups, Chart 2.1 indicates that the public companies 
own 19.6 percent of the industry market share when 
calculated by the number of facilities owned. This is a 
very slight uptick from the 19.5 percent reported in last 
year’s Almanac. The remaining top operators now hold 
9.8 percent of the market share, a slight increase from 
the 9.6 percent reported in 2020.

Despite consolidation, the largest market share is still held by 
the mom-and-pop operators who now claim 70.6 percent of the 

 Table 2.1 – Self-Storage Public Companies (REITs and U-Haul*)

Company Name Number of Facilities Net Rentable Square Footage Number of Units 

Public Storage** 2,768 ** 192,699,300 #
Extra Space Storage 1,973 152,642,253 1,417,353
CubeSmart 1,254 86,211,000 684,879
U-Haul International** 1,814 72,657,702 841,649
Life Storage** 1,018 73,798,166 684,879
National Storage Affiliates Trust 1,048 68,690,500 540,600
TOTAL 7,107 651,806,587 4,169,360
* U-Haul is a publically traded company but is not a REIT     **Includes facilities owned internationally     # Not available                                        Source: MiniCo Publishing 
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In simple terms, an appraisal is “the act or process of 
developing an opinion of value” of an asset (The 
Appraisal of Real Estate, 15th Edition). A self-storage 

appraisal is simply the economic model or methodology of 
developing an opinion of value. Appraisal has evolved as the 
asset class has become significantly more sophisticated in re-
cent years. Therefore, the focus of this section is on key points 
to analyze when appraising or arriving at an opinion of value. 

Appraisal History                                                                                                     
The economic concepts of value have been evolving for thousands 
of years, but the economic model of real estate appraisal was first 
codified in the 1930s by The American Institute of Real Estate Ap-
praisers (now the Appraisal Institute) and the publication of the 
first edition of “The Appraisal of Real Estate” in 1951. The compo-
nents of the valuation process can be outlined as:  

• Identification of the Problem 
 (for appraisal, usually identifying the assignment)
• Scope of Work Determination
• Data Collection and Property Description
• Data Analysis
• Application of the Approaches to Value

There are three specific approaches to value that reflect distinct 
methods of data analysis: the Cost Approach, the Sales Compari-
son Approach, and the Income Capitalization Approach. The use 
of two or three of these approaches are then reconciled into a final 
opinion of value. For self-storage, the primary investment crite-
rion is based on cash flow. As a result, the income capitalization 

approach is emphasized in self-storage valuation and will 
be analyzed first.

The Income Capitalization Approach                                                                                                     
The income capitalization approach reflects the subject’s 
income-producing capabilities. This approach is based on 
the assumption that value is created by the expectation of 
benefits to be derived in the future. Specifically estimated 
is the amount an investor would be willing to pay to re-
ceive an income stream plus reversion value (resale) from 
a property over a period of time. The two common valua-
tion techniques associated with the income capitalization 
approach are direct capitalization and the discounted cash 
flow (DCF) analysis.

The basis of an income forecast for valuation is in the 
market conditions of the subject trade area, the historical 
trends of the subject property, and comparable data. As 
to market conditions, a determination should be made if 
a trade area (often defined as a three-mile radius, but this 
can be tested by ZIP code studies of existing customers) 
is under-supplied, over-supplied, or at equilibrium. This 

Self-Storage Valuation  •  Section 15

Table 15.1 – Demand Forecast
      Existing Calculated Demand Total
    Average Existing Supply Demand - Supply Unsatisfied
 Total % of Household Household Supply (SF) / (SF) / (SF) / Demand
 Population  Renters Size (Avg.) Income (SF) Capita Capita Capita (SF)

3-Miles Radius 200,439 49.4% 3.31 $79,320 1,080,754 5.39 7.75 2.36 472,648 
Source: Compiled by Newmark Valuation & Advisory

Table 15.2 – 
Self-Storage Market Equilibrium 

       3-Mile
Trade Area       Radius

Existing Supply 1,080,754
New Construction 0 __________
Total Supply 1,084,754
Less:  Occupied Square Feet -1,005,608 __________
Available Supply 75,146
Less:  Market Vacancy (5%) -54,038 __________
Subtotal (Remaining Supply) -21,108
Unsatisfied Demand 472,648 __________
Demand Less Remaining Supply 451,540

Equilibrium Forecast Under-Supplied
  Source: Compiled by Newmark Valuation & Advisory

There are three specific approaches  

to value that reflect distinct methods of 

data analysis: the Cost Approach, the Sales 

Comparison Approach, and the Income 

Capitalization Approach. The use of two  

or three of these approaches are then  

reconciled into a final opinion of value.

nmrk.com/valuation

Newmark Valuation & Advisory 
Self Storage Practice
Go beyond traditional valuation with our comprehensive Self Storage 
practice, encompassing industry-leading valuation and consulting services 
for all self storage property types.

The national Self Storage team leverages detailed data analytics and a vast 
depth of industry experience to deliver superior valuation and consulting 
services. From single assets to portfolios exceeding 100 properties, 
all valuations are expertly managed and reviewed for quality control by 
leaders. 

Armed with extensive geographic reach, unique and specialized expertise, 
and the most advanced technology in the industry, delivery of consistent, 
objective and credible reporting is assured.

Steven J. Johnson, MAI
Executive Vice President                              
Specialty Practice Co-Leader - Self Storage

t 626-204-3755                                    
steve.johnson@nmrk.com

CONTACT

R. Christian Sonne, CRE, MAI, FRICS
Executive Vice President                              
Specialty Practice Co-Leader - Self Storage

t 949-608-2022   
chris.sonne@nmrk.com
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Self-Storage NOW!

Self-Storage NOW! is our free digital publication distributed 
to self-storage state association members and our digital 
subscribers. Editorial content focuses on management and 
operations topics. Reach 28,000+ storage professionals 
with advertising opportunities in this publication! 
Marketing opportunities include all the advertising 
options available for Messenger digital from pop-ups 
to videos, and much more! PLUS, link directly to your 
website or landing page.

The Education Destination for Self-Storage Management $4.99 Third Quarter 2023

+ Preventing & Handling Negative Publicity
Proactive Security Measures
Temperature Control Vs. Climate Control

     A member benefit of the following self-storage associations:   CANADA  •  ARIZONA  •  MAINE  •  NEW HAMPSIRE  •  NORTH DAKOTA 

The AI
Revolution
IS ARTIFICIAL INTELLIGENCE 
CHANGING SELF-STORAGE?

Frequency	 FEB / MAY / AUG / NOV 

Subscriptions	 Complimentary to qualified 
		  self-storage owners, facility 
		  managers,and other industry 
		  professionals

Distribution	 28,000 Digital Per Month

Target 	 U.S. self-storage facility managers,  
Audience	 owners, managing partners, and  
		  property management executives

SELF-STORAGE NOW 
(Responsive digital editions)

Premium Positions	 		  1x	 3x
Page One			   $3215	 $2540
Top of TOC			   $3215	 $2540
Top Pub Letter			   $3215	 $2540
Final Page 			   $3714	 $2934

Standard Positions	 		  1x	 3x
Full Page			   $2827	 $2234
Half Page Horizontal			   $2032	 $1605
1/3 Page Horizontal			   $1681	 $1328

VERTIQUL Enhancement  $300 / issue
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Self-Storage Canada 

Interested in reaching the Canadian self storage market? 
We produce the official publication for the Canadian Self 
Storage Association. Get your marketing message in the 
hands of all their members and additional subscribers. This 
publication is delivered via print and digital so your products 
receive double exposure.

Vaultra Storage 
Expands Services And Portfolio

+Revving  Returns
Charging Stations Equal Profits!

Self-Storage 

The Official Publication Of The Canadian Self Storage Association

September

Frequency	 JAN / JUN / OCT

Circulation	 Projected at 3,500

Digital  
Subscriptions	 $19.95

Target Audience	 The official publication of the  
		  Canadian Self-Storage 
		  Association and the only 
		  publication focusing on the 
		  growing Canadian self-storage  
		  market.

SELF-STORAGE CANADA
(Print and responsive digital editions)

Premium Positions	 		  1x	 4x
Inside Front Cover			   $1607	 $1270
Page One			   $1607	 $1270
Inside Back Cover			   $1607	 $1270
Back Cover			   $1857	 $1467

Standard Positions	 		  1x	 4x
2 - Page Spread			   $2605	 $2058
Full Page			   $1413	 $1117
Half Page Horizontal			   $1016	 $802
1/3 Page		   	 $840	 $664

VERTIQUL Enhancements: 	 $300 / issue	 	
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Specialty Publications

Self-Storage 
Legal Issues

Developing  
Specialty Storage

RV & Boat Storage  
Development Handbook

Development Handbook  
for Self-Storage

Self-Storage 
Expense Handbook

Top Operators  
Kit

For advertising inquiries click here. 
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Website Opportunities  

Home Page Opportunities
•	 Pop-up ad 
•	 728x90 Banner ad 
•	 300x600 Vertical banner ad 

(Referred to as a “Half-Page”  
or a “Monster” ad)

•	 300x300 Square ad   
•	 Sponsored Content – Promote your 

content or article on the home 
page! Image space included. 

Run-of-Site Opportunities*
•	 300x600 Vertical banner ad 

(Referred to as a “Half-Page”  
or a “Monster” ad)

•	 1200x90 Floor banner ad  
This ad spans the width of 	the 
website!

Topic Page Sponsorship Banners
Our website content is segmented by topic category to help 
direct site visitors to the content they are most interested in. 
By sponsoring the Topic pages, you can target your message 
based on site visitor interest! 

Size: 728x90 Banner ad 
Available Topic Pages Include:  

	 Architecture
	 Construction & Development
	 Due Diligence
	 Facility Maintenance
	 Facility of the Year 
	 Financing
	 Helping Hands 
	 Insurance & Risk Management 
	 International
	 Investing in Self-Storage
	 Legal Issues
	 Who’s Who in Self-Storage 

15,000 
Page views/month

Our website features robust content, videos, and resources 
for the self-storage industry. There are many features that 
will engage new visitors and draw our existing audience back 
again and again. For vendors like you interested in reaching 
self-storage buyers, we now have more online advertising 
opportunities!

11,000 visitors  
Per month  
(84% new)

Time on site 
2:26

	 Management
	 Manager of the Year
	 Marketing 
	 Operations
	 Portable Storage
	 Relocatable Units
	 RV & Boat Storage 
	 Sales & Acquisitions
	 Security
	 Specialty Storage 
	 Technology
	 The Last Word 

Call for advertising packages and pricing details.
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Newsletter Email Marketing Opportunities  

Over 200,000 
Emails sent 
per month

99.7% 
Delivery Rate

Social Post 
w/every email  
to 6,000

20,000 
Social post  
impressions per month

MSM XTRA $1,600/run

Email one of your articles to 20,000 of our digital 
subscribers AND, get the email address for every 
contact who clicked on your links! 

Package includes: Email to 20,000 subscribers with your 
article, banner ads and links; article posting on our new 
website; detailed email report; and Excel spreadsheet 
with contact emails who clicked on your links in the email.

MSM VENDOR INSIGHTS $1,250/run

Package includes: Email to 20,000 subscribers with 
your company’s content; banner ads and links; detailed 
email report; Excel spreadsheet with contact emails who 
clicked on your links.

MSM WEEKLY $1,250/run

The Messenger Weekly e-newsletter is delivered to 
more than 20,000 subscribers. Button ads linking to 
your website are available in a variety of sizes and 
available in a variety of options, both of which link 
directly to your website. 

MSM WEEKEND $1,250/run

The Messenger Weekend is delivered to 20,000 
subscribers every Saturday morning, providing a 
roundup of all the week’s biggest headlines. Image ads 
linking to your website are available in a variety of sizes 
which link directly to your website.

For advertising inquiries click here. 
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Special Print Opportunities

Custom Publishing

Sponsored Content
This two-page article about your 
company written by our writer includes 
photos and contact information for 
your company, and will appear in both 
the print and the digital version of 
MESSENGER. Digital article includes link 
to your website. Package includes 1,000 
reprints for marketing purposes.

For advertising inquiries click here. 

Special creative services are available for marketing materials. 
This includes but is not limited to

• Vendor Spotlight
• Corporate Profile  

• Custom Reprints 
• Custom Company Catalogs

• Custom Periodicals 
• Custom Books

Call for details.
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Print Specifications

Print Advertising Pricing

MESSENGER
(Print and responsive digital editions)

SELF-STORAGE NOW 
(Responsive digital editions)

SELF-STORAGE CANADA
(Print and responsive digital editions)

Space Size		  Width	 Depth
2 Page Spread 	 (Trimmed size)	 16.75"	 10.875"
      	 (Bleed size)	 17.25"	 11.125"
           	 (Live Area)	 15"	 9.75"
Full Page 	 (Trimmed size)	 8.375”	 10.875”
           	 (Bleed size)	 8.625”	 11.125”
           	 (Live Area)	 7.5”	 9.75”

2/3 Page 	 (Vertical)	 4.6375” 	 9.87”

1/2 Page 	 (Horizontal)	 7.375”	 4.75”

1/3 Page 	 (Square)	 4.6375"	 4.75"

Submit all digital ads via email to 
lauri@modernstoragemedia.com.

Preferred print formats are press-
ready PDFs or 300 DPI JPGs. 
All images must be no less than  
300 DPI at 100% final size. 

Enhanced advertisements require 
packaged files, or native files 
including all layers and embedded 
fonts, images and elements. Contact 
your sales representative for specific 
instructions and acceptable file types. 

Ads that do not meet the required 
specifications will be returned for 
re submission. If required, and if 
possible, graphic design to alter 
supplied materials to meet the 
specifications is available for  
$100 per instance. 

Modern Storage Media offers ad 
creation, production, ad reprints 
and bulk subscriptions for Mini-
Storage Messenger. Contact your 
sales representative for details.

Advertising print sizes are the same for all publications. 

Premium Positions	 1x	 3x	 6x*	 12x*
Inside Front Cover	 $4350	 $3828	 $3515*	 $2840*
Page One	 $4350	 $3828	 $3515*	 $2840*
Across from TOC, CEO, PUB Note	 $4085	 $3595	 $3320*	 $2685*
Inside Back Cover	 $4350	 $3828	 $3515*	 $2840*
Back Cover 	 $5025	 $4422	 $4014*	 $3234*

Premium Positions	 		  1x	 3x
Page One			   $3215	 $2540
Top of TOC			   $3215	 $2540
Top Pub Letter			   $3215	 $2540
Final Page 			   $3714	 $2934

Premium Positions	 		  1x	 4x
Inside Front Cover			   $1607	 $1270
Page One			   $1607	 $1270
Inside Back Cover			   $1607	 $1270
Back Cover			   $1857	 $1467

Standard Positions	 1x	 3x	 6x*	 12x*
2 - Page Spread	 $7050	 $6204	 $5511*	 $4416*
Full Page	 $3825	 $3360	 $3127*	 $2534*
2/3 Page Vertical	 $2950	 $2596	 $2480*	 $2022*
Half Page Horizontal	 $2750	 $2420	 $2332*	 $1905*
1/3 Page 	 $2275	 $2002	 $1981*	 $1628*

Standard Positions	 		  1x	 3x
Full Page			   $2827	 $2234
Half Page Horizontal			   $2032	 $1605
1/3 Page Horizontal			   $1681	 $1328

VERTIQUL Enhancement  $300 / issue

Standard Positions	 		  1x	 4x
2 - Page Spread			   $2605	 $2058
Full Page			   $1413	 $1117
Half Page Horizontal			   $1016	 $802
1/3 Page		   	 $840	 $664

VERTIQUL Enhancements: 	 $300 / issue	 	

VERTIQUL Enhancements:  $500 / issue         * Includes Enhancement


